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Module 4 – Chapter 4 – Industry Analysis 

 

 Industry analysis is an essential component of fundamental 

analysis, The purpose of industry analysis is to evaluate the 

overall attractiveness and potential profitability of a particular 

industry or sector. This analysis involves assessing the current 

and future trends, opportunities, and risks that could impact the 

industry's growth and competitiveness. 

 

 

 When conducting an industry analysis, there are several 

steps to follow to ensure a comprehensive understanding of the 

industry's potential profitability and growth prospects:  

 

1) Define the Industry: The first step is to clearly define 

the industry or sector you will be analyzing. This will help 

you identify the key players and competitors in the 

industry and understand the scope of your analysis. For 

example, the automotive industry can be broken down 

into sub-sectors such as luxury vehicles, electric vehicles, 

or commercial vehicles. 

 

2) Collect Industry Data: Once you have defined the 

industry, you should gather relevant data and information 

on the industry's size, growth rate, market share, and 

other key metrics. You can obtain this data from industry 

reports, industry associations, and government agencies. 
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3) Analyze Industry Structure: After collecting data, 

analyze the industry structure to identify the key players 

and their market share. Identify the barriers to entry, 

such as regulatory requirements, patents, and economies 

of scale, which can impact the competitiveness of the 

industry. 

 

4) Understand Industry Trends: Identify the current 

trends in the industry and determine if they are 

temporary or if they will have a long-term impact. 

Determine how technological advancements, government 

regulations, and other factors are driving these trends. 

 

5) Analyze Industry Competition: Analyze the 

competitive landscape by identifying the key players, their 

strengths and weaknesses, and how they are positioned 

in the market. Understand the pricing strategies and 

product offerings of these players and how they impact 

the industry's profitability. 

 

6) Evaluate the Industry's Economic Environment: 

Analyze the macroeconomic factors that impact the 

industry, including interest rates, inflation, and GDP 

growth. Understand how these factors are affecting the 

industry's performance and its potential growth prospects. 
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7) Consider Future Prospects: Based on the analysis, 

evaluate the industry's potential for growth and 

profitability. Consider the impact of future trends and 

technological advancements, as well as potential 

disruptors to the industry, such as new entrants or 

changing consumer behavior. 

 

 

 By following these steps, you can gain a comprehensive 

understanding of the industry's potential for growth and 

profitability. This information can help you make informed 

investment decisions and identify potential opportunities within 

the industry. 

 

 

 

 

 

 

 

 

 

 

Disclaimer: - The information provided in this content is for educational and information purpose only. It is not 

intended as financial investments or trading advices. Financial decisions taken based on this information are at 

your own risk. 


